
NCDP ACCESSIBILITY BEST PRACTICES
In order to engage in inclusive conversations on social media, it is necessary that all
individuals have access to our platforms, regardless of ability status. The social media
conversations that happen during the election cycle are essential to sharing the
Democratic message. We want to help you make sure that these interactions are
accessible for all people joining in the nationwide conversation.

It is vital that we recognize and incorporate the different tools that people with
disabilities use to make social media more accessible, such as screen readers, closed
captions, voice commands, and transcriptions.

DO’S AND DON'TS OF LANGUAGE

- Do listen to the voices of those who have disabilities and respect their
language choices.

- Do use plain language; say what you mean easily and in a concise,
straightforward manner.

- Do use ‘camel case’ for hashtags: #LikeThis instead of #likethis

- Be mindful of how you address people and your word choice. Words have
meaning and should be chosen intentionally.

- Don’t feel like you have to avoid the word “disability.” Using terms such
as “differently-abled,”  “challenged,” and “special needs,” while
well-intentioned, can be condescending and harmful. We want to
address people how they want to be addressed.

- Don’t overuse acronyms

SOCIAL MEDIA ACCESSIBILITY STRATEGIES

1. Use Alternative Text, also known as Image Descriptions

An image description is read by a screen reader so that people with
disabilities can also enjoy or comprehend the message in a picture or image.
People who use screen readers may be blind or have low vision, have a
learning or developmental disability, neurodiversity disability, brain injury, and



more. Many different people use screen readers for differing reasons as an
accommodation to participate equally in the social media conversation.

a. How to insert an image description on Facebook:

i. Step 1- When creating the post, hover over the image and click
‘edit’

ii. Step 2- Click ‘alternative text’ and type an explanation of the
image. For example, “Image of President Biden with text that says
'Thank you for your leadership, President Biden State of the of the
Union.'”



iii. Just remember to click ‘save’ when you are done!

b. How to insert an image description on Twitter

i. On an iPhone

1. Step 1- Open a new Tweet and upload a picture, once the
picture is uploaded press ‘alt’



2. Step 2- When the description window opens up, type in the
alternative text and click ‘done.’

3. Step 3- You are now ready to finish adding your caption
and tweet away!

ii. On Your Computer Browser

1. Step 1- Begin a new tweet, adding whatever caption and
image you would like.

2. Step 2- Click ‘add description’



3. Step 3- Enter the alt text into the description box below the
picture and click ‘save.’

4. Step 4- The image description is now inserted into the
picture. When you tweet the image, the description text will
not show up but a screen reader will read it for the tweet
reader with a visual impairment.

2. Add Captions to Video Content

If you post videos, make sure they have ‘open captions’ -- these are captions
burned directly onto the video. If open captions are not a possibility, different
sites that specialize in video content have ways of using speech recognition
technology to add captions.

a. How to Add Captions to Videos on Youtube

i. Step 1- Sign in to Youtube Studio through your google account

ii. Step 2- Select the three lines at the top left of the screen, and
click “Subtitles.”

https://support.google.com/youtube/answer/2734796?hl=en


iii. Step 3- Select the video that you would like to edit.

iv. Step 4- Click “Add Language” and select the relevant language
option.

v. Step 5- Under subtitles, click “Add.”



vi. Step 6- Copy and paste (or type) the script of the video and then
click publish. It can take several minutes for Youtube to transcribe
the script and properly time the captions to line up with the
speakers’ words.

b. How to Edit Captions for Accuracy on Youtube

i. Step 1- If you notice errors in your video’s captions, you can make
corrections by, once again, signing into Youtube Studio

ii. Step 2- Select the three lines at the top of the screen, and click
“Subtitles.”



iii. Step 3- Select the video that you would like to edit.

iv. Step 4- When asked for the language you would like to edit, go to
the “Subtitles” column, and select “Edit.”

v. Step 5- From here, you can directly make corrections to the
automatically generated captions. Once you’ve completed and
are ready to share it with the world, click “Publish.”

3. Limit Emoji and Emoticon Use

For some disabled users, screen readers are a valuable tool for engaging with
social media content. When a screen reader encounters an emoji, it reads it



aloud. In some cases, this presents a vastly different experience for
non-disabled users and disabled users.

a. For example, when a non-disabled user sees the following:
“❤ ❤ ❤ ❤ ❤ ❤ ❤ ”

b. The disabled user might hear this:
“Red Heart. Red Heart. Red Heart. Red Heart. Red Heart. Red Heart. Red
Heart.”

c. For this reason, when a caption includes a few emojis, it isn’t a major
inconvenience for the disabled user. However, when a caption includes
ten emojis, it can quickly become a negative experience.

4. Use High-Quality Audio

“People who are hard of hearing may have difficulty with the soundtrack of
videos that contain music or other effects, or which have not been produced
to high audio quality.” Read more here.

5. Use Color Contrast for Text Visibility

When overlaying text on an image, ensure that there is a significant contrast
between the colors of the background and the text, to be accessible for
visually-impaired individuals. Design is indeed powerful! By being intentional
with your design, you are using that power to provide access. Read more here.

a. Good example of color contrast for text visibility:

b. Bad example of color contrast for text visibility:

https://digital.gov/resources/federal-social-media-accessibility-toolkit-hackpad/
https://exploreaccess.org/social-media/facebook-images/


SIGN LANGUAGE INTERPRETERS

Adding live transcriptions to zoom meetings is a wonderful step to take to make
meetings more accessible! But to truly be inclusive, it is best to provide sign language
interpreters for the deaf and hard of hearing community. We put together a list of
resources below to hopefully make this process a little easier for you!

- NC Department of Health and Human Services (NCDHHS) Regional Centers
for the Deaf and the Hard of Hearing

- The Division of Services for the Deaf and the Hard of Hearing provides
services through its 7 NC regional centers. These services are open to
Deaf, Hard of Hearing and Deaf-Blind individuals. Family members,
professionals, agencies and individuals seeking information or
assistance also have access to these services.

- You should request an interpreter as far in advance as possible. As a
rule of thumb, 2 weeks is good. It depends on the agency.

- Several agencies require a minimum of 2 hours. If it is a long or all day
event, you will need more than one interpreter.

- The cost of hiring an interpreter is also agency-specific. Please reach
out to the list in your area to get started!

- Civil Rights Law from the National Association of the Deaf

The National Association of the Deaf (NAD) was established in 1880 by deaf
leaders who believed in the right of the American deaf community to use sign
language, to congregate on issues important to them, and to have its interests
represented at the national level. These beliefs remain true to this day.

https://www.ncdhhs.gov/divisions/services-deaf-and-hard-hearing/regional-centers-deaf-and-hard-hearing
https://www.ncdhhs.gov/divisions/services-deaf-and-hard-hearing/regional-centers-deaf-and-hard-hearing
https://www.ncdhhs.gov/divisions/services-deaf-and-hard-hearing/regional-centers-deaf-and-hard-hearing
https://www.ncdhhs.gov/divisions/services-deaf-and-hard-hearing/regional-centers-deaf-and-hard-hearing
https://www.nad.org/resources/civil-rights-laws/


Early achievements by the NAD, such as securing the right to federal civil
service employment and the right to drive a car, are sometimes
overshadowed by the continuing and constant struggle for equal access and
equal opportunities to education, employment, health care, and justice.

Federal civil rights laws play an important role in achieving equal access and
equal opportunities nationwide. The NAD was actively engaged in the passage
of key civil rights laws, such as the Individuals with Disabilities Education Act,
the Rehabilitation Act of 1973, and the Americans with Disabilities Act of 1990.
Today, the NAD is actively engaged in the passage of other key civil rights
laws, such as the Twenty-first Century Communications and Video
Accessibility Act. The NAD also engages in national public policy development
through a wide range of activities, including engagement in the regulatory
process of federal agencies and the pursuit of enforcement actions through
agencies and the courts.

On the NAD website, you will find information about federal civil rights laws
and regulations and how those laws apply to a wide range of entities and
ensure the rights of the deaf and hard of hearing community to equal access,
equal opportunities, and effective communication.

- American Sign Language (ASL) Voter Hotline

Government Sources:

- Federal Social Media Accessibility Toolkit Hackpad

General Sources:

- Here are some dos and don’ts of disability language by Andrew Pulrang

- Respectful Disability Language: Here’s What’s Up! - NYLP pdf

- Is Your Social Media Accessible to Everyone? These 9 Best Practices Can Help

- Social Media Accessibility Toolkit

- Accessible Social Media

- Social Media Accessibility Guidelines

https://www.nad.org/asl-voter-hotline/
https://digital.gov/resources/federal-social-media-accessibility-toolkit-hackpad/
https://www.forbes.com/sites/andrewpulrang/2020/09/30/here-are-some-dos-and-donts-of-disability-language/?sh=3d777cf0d170
https://www.aucd.org/docs/add/sa_summits/Language%20Doc.pdf
https://www.shondaland.com/act/a26294966/make-your-social-media-more-accessible/
https://exploreaccess.org/social-media/
https://brand.wwu.edu/accessibility/social-media
https://accessibility.princeton.edu/guidelines/social-media

